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Mention nerwork markering and
people would conjure images of
|'l}'1.'|||'litl i“.'.l.?‘rillll.\ illltl ]‘L'{?E.‘ll'
persuading family and friends to
\'ign up as down=liners. However,

for K-Link International which specializes in
health supplements and food products, nerwork
||1.L|'].'t'li|1g is much more than thar.

“We distinguish ourselves from our competitors
"'“”-'F" a unigue ing |ricL'|1:1:,_‘ p[ i which allows
networkers in Malaysia o sponsor nerworkers in
other countries that have hrnmlln and stockists,”
says Daro’ D Darren Goh, Group Managing
Director of K-Link International.

“We are different from our comperitors who
have a standalone outfit only,” he says. With an
apt t.l}_flim.' of “Your Global Link”, the company
was set-up with the aim of linking its networkers
globally,

K-Link International was formed in 2000, At

that time, its ]17'115!11:'1 FANge wWas limited but of
good quality. This atrracred the arrention of more
cusromers who were hungry for <|||\|I1r} health
praducts (o feed their bodies, This triggered

the I.Ii‘ILI Lf\(ihlll.‘rlull of the business. Soon more
sroducts were added and more distributors gor on
!H)'.Il'll, I'he business started growing,.

According to Dato’ Dr Darren, the company had
tlt't.t'lll sales of RM7Z00,.000 in its first month

of operations. "However in less than a year, the
figures shor through the root with more than
RM10 million sales per month,” he says.

Some of K-Link International's best selling
]‘IULIlILl‘n iL'Il ll.'ldL' J.'\. I illlliii fllllllltl“ll\'”
Kinotakara, K-Liquid Spirulina, K-OmegaSqua,

I\. Al'lll\ltlal I'IIU([II(. N(II.(\ '\.:'I. sl ]"It)LII.ILl ‘rLJIL\
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and others. Customers lap up these rrm{m'u- because
of the multitude of health benefits they contain,
Moreover K-Link's products are reasonably priced.

\Y"ith maore l']'ll'ln h"l”- a ['I".Illillll I'I'H.'.I'IJI'”..'I'.\ \thll.li\\'i.ti‘.‘.
K-Link International has established its presence

in more than 40 councries including Malaysia,
Indonesia, India, Viernam, Cambaodia, Thailand,
the Philippines, Hong Kong, Taiwan, as well as in
the continents of Africa and Europe. Malaysia alone
has more than 100,000 distributors and 35 stockists
located throughour the country o widen its reach to
CONSUITErS.

Owver the next few years, K-Link International s
ir:n.li'u.xp.'ln-.iiuk| to more countries by urilizing the
"”'L'”lsth of its |u,l“u|k It has already stamped its
mark in Indonesia with the t:-p;nmf..u[' the 25-storey
K-Link Tower in .|d|-hll'l\l which has become a .1)rnl|1u|
of K-Link's success. The company’s aim for Indonesia
is to grow sales by 20% this year and to increase its
members from 2 |1||]||tm to 5 million in 2012 — bath
are feats well within reach considering thar K-Link

is already ranked amongst the top five direct selling
companies in the :'t:iull! ic. With a
vibrant economy and popularion
l\[ more Thlﬁ . Slj I'I'I.III'I.IIJ! Pi”l’l‘.
the |{r.'|1||i!||r. of Indonesia has
become a huge porential marker
for K-Link International.

Daro’ Dr Darren atribures

the remarkable achievements

of K-Link International to the
spirit and philosophy of the
company whicl o continue the
educarion of love and care that has
been handed down through the
I_"L'Ilg"l'.'lli!lll.\.

As a Malaysian company that has
gone global, K-Link's spiric and
philosophy are inculeated into the
different cultures, races, rraditions,
I'L'Ii!,{il:lll!\‘ age and educarional
background of its distributars and
customers, We are |‘ulihi'lllt_l; a
culture of love, care and concern
amongst distributors, Wich our
'will- w[n' xt:';llr.'.gy. we L'I.Ilfll\-".HL' Our
distriburors to become a global
player in the international arena,”
he adds.
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Recognising the vital role that
distributors |'||.'|y in nerwork
markering, K-Link provides a
concrere learning plan to educ
iT!t (Ii};ll’il'.ll_ll[,lr!n an .‘ii'lL'.L'll:'l.“'J'.L:l! ill\(t
maodernized management conceprs
to assist them in planning their
business strategic 1”\' Diisrriburors
are taught K-Link's 3 'I" culture

— Initiative, Informative and

re

I

!III"I‘IVI'i.\'L' .]llll'l\' arc ili.‘il! iIIlIlHIIILL'([ (45 ] lIIL' ".cl
Senses” principle — Vision, Mission, Recognition,
Appreciation and Belonging which have been the
underlying force of K-Link.

“We want to lead our distributors to l{t'\'t'il"l]_'h a
kll:l\vlur.ll;c coconomy in this 21" ¢ :t'llllll’l\'. This will
help build a solid enterprise blueprine, and develop
our business throughout the world,” says Datw’ Dr
[Darren,

“By spreading our health and beauty conceprs, we
hope more people will join K-Link International and
learn how ro create and maincain a healchy litescyle.
We want to play an important rale in the ;ﬂt:h:ﬂ
direct selling industry, and ar the same time fulfill
our vision of becoming a 1.,lni1 ilised direct selling
company, " concludes Data' D Darren.

With a unique marketing plan, distriburor education
and support, as well as \111:1“!}' ]1:'mlm.l.'., k-Link
International is indeed riding on the waves of
network marketing and bringing it to greater
heighrs.
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¢ K=LINK International Sdn Bhd !

WISMA K-LINK, 45, Jalan Kuchai Maju 2, Off Jalan Kuchai L'ima 58200 Kuala Lumpur, Malaysia.
oy ~ Tel: (603) 7948 2333 Fax: (603) 7948 2338 e-mail : info@k-link.com




